TRIAL HEATS: NATIONALLY...

Since the Democratic National Convention in July, Americans have been asked about their choice for president
more than 150 times on the national level. We continue our comprehensive coverage of the national and state
polls in the next several pages.

Organization Bush Clinton (B-C) Sample
8/31-9/2 Gallup/USA Today/CNN 39 54 -15 RV=1,007
9/1-6 Greenberg-Lake/Tarrance Group 43 49 -6 Rv=1,000"
9/2-6 ABC News/Washington Post 38 53 -15 Rv=752
9/2-7 Greenberg-Lake/Tarrance Group 42 48 -6 Rv=1,000"
9/3-5 NBC News 40 49 -9 RV=1,008
9/3,6-8 Greenberg-Lake/Tarrance Group 40 50 -10 Rv=1,000*
9/6-9 Greenberg-Lake/Tarrance Group 38 52 -14 Rv=1,000
9/7-10 Greenberg-Lake/Tarrance Group 39 50 -1 Rv=1,000*
9/8-13 Greenberg-Lake/Tarrance Group 39 51 -12 Rv=1,000*
9/9-13 ABC News/Washington Post 38 54 -16 RvV=741
9/9-13 CBS News/New York Times 40 52 -12 RvV=1,006
9/9-14 Greenberg-Lake/Tarrance Group 39 51 -12 Rv=1,000"
9/10-11 Gallup/Newsweek 38 53 -15 : RV=750
9/10-13 Times Mirror Center 38 53 -15 RvV=1,175
9/10-15 Greenberg-Lake/Tarrance Group 40 49 -9 RV=1,000"
9/11-15 Gallup/USA Today/CNN 42 51 -9 RV=1,182
9/12-15 NBC News/Wall Street Journal 41 51 -10 Rv=1,506
9/13-16 Greenberg-Lake/Tarrance Group 40 49 -9 Rv=1,000
9/14-17 Greenberg-Lake/Tarrance Group 41 48 -7 Rv=1,000
9/15-17, 20 Greenberg-Lake/Tarrance Group 41 47 -6 Rv=1,000
9/16-20 ABC News/Washington Post 37 58 21 LV=637
9/16-17, 20-21 Greenberg-Lake/Tarrance Group 39 48 -9 RvV=1,000*
9/17-20 Gallup/CNN 40 50 -10 RvV=808
9/17, 20-22 Greenberg-Lake/Tarrance Group 39 48 -9 Rv=1,000*
9/20-23 Greenberg-Lake/Tarrance Group 40 49 -9 RvV=1,000*
9/21-23 Gannett/Harris 38 53 -15 RvV=1,021
9/21-24 Greenberg-Lake/Tarrance Group 41 48 -7 Rv=1,000
9/22-24 Yankelovich Clancy Shulman/Time/CNN 37 49 -12 Lv=848
9/22-24, 27 Greenberg-Lake/Tarrance Group 40 49 -9 Rv=1,000"
9/23-24, 27-28 Greenberg-Lake/Tarrance Group 4 48 -7 Rv=1,000
9/23-27 ABC News/Washington Post 42 51 -9 Lv=616
9/24, 27-29 Greenberg-Lake/Tarrance Group 39 48 -9 Rv=1,000"
9/24-25 Gallup/Newsweek 40 50 -10 RV=752
9/25-27 CBS News 40 53 . -13 Rv=1,861
9/27-30 Greenberg-Lake/Tarrance Group 38 49 -1 Rv=1,000*
9/28-30 Gallup/USA Today/CNN 38 54 -16 RV=1,052
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Bush Clinton Perot Sample
9/28-10/1 Greenberg-l.ake/Tarrance Group 37 45 11 Rv=1,000*
9/29-10/1 Gallup/USA Today/CNN 35 51 8 Rv=1,000"
9/29-10/1, 4 Greenberg-Lake/Tarrance Group 35 46 10 Rv=1,000
9/30-10/2 Gallup/USA Today/CNN 36 49 8 RV=1,000**
9/30-10/2,5 Greenberg-Lake/Tarrance Group 35 48 9 Rv=1,000"
10/1-2 Gallup/Newsweek 36 44 14 Rv=752
10/1-3 Gallup/USA Today/CNN 35 47 10 Rv=1,000"
10/1, 4-6 Greenberg-Lake/Tarrance Group 36 48 8 Rv=1,000*
10/2-4 CBS News/New York Times 41 47 7 V=934
10/2-4 ABC News/Washington Post 35 48 9 Lv=799
10/2-4 Gallup/USA Togay/CNN 35 47 10 RV=1,000"*
10/2-4 Louis Harris and Associates 36 53 9 Lv=1,015
10/2-5 Los Angeles Times 34 48 9 RV=1545
10/3-5 Gallup/USA Today/CNN 36 46 10 RV=1,010*"
10/4-5 NBC News 32 46 10 RV=820
10/4-6 Gallup/USA Today/CNN 35 47 10 RV=1,034**
10/4-7 Greenberg-Lake/Tarrance Group 35 49 8 RvV=1,000"
10/5-7 Gallup/USA Today/CNN 34 50 9 RvV=1,028**

" Rolling 4-day sample: approx. 250 RVs interviewed nightly; **Rolling 3-day sample; approx. 333 RVs interviewed nightly.
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* Rolling 4-day sample: approx. 250 RVs interviewed nightly; **Rolling 3-day sample; approx. 333 RVs interviewed nightly; ***Rolling 2-day sample; approx. 500 RVs interviewed nightly.
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AND IN THE STATES

Bush Clinton Perot Sample

Alabama (9)
8/24-27  Davis, Penfield 47% 48% — Rv=525
9/13-17  Univ. of Southern Alabama 43 45 — Lv=664

9/15-10/1 American Research Group 37 47 6  LV=400
9/21-26  Southern Opinion Research 39 46 11 Rv=503
9/22-23  Mason-Dixon Opinion Res. 41 38 13 Lv=829

9/26-29  Davis, Penfield 43 47 7 RV=525
10/12-14  Southern Opinion Research 35 45 12 Lv=571
10/24-25 Mason-Dixon/PMR 38 39 14 V=817
Alaska (3)

8/14-19  Dittman Research Corp. 39 47 — RvV=544
9/15-10/1 American Research Group 19 49 21 Lv=400
9/19-20  Political/Media Research 34 39 19 LV=626
9/30-10/1 Cromer Group 35 36 18 LV=500
10/16-17 Mason-Dixon/PMR 31 34 23 LV=632
10/25-26 Cromer Group 37 30 23 Lv=500
Arkansas (6)

9/3-5 Mason-Dixon/PMR 35 57 — Lv=802

9/15-10/1 American Research Group 25 58 6  LV=400
10/16-18 Mason-Dixon Opinion Res. 31 52 10 Rv=812

Arizona (8)
8/19-20  University of Arizona 30 33 18 Rv=518
8/29-30  University or Arizona 30 32 2 RvV=402

9/15-10/1 American Research Group 33 45 8  Lv=400
9/20-21  Behavior Research Center 31 36 17 Lv=500

10/3-4 University of Arizona 31 37 15 Rv=499
10/13-14 Behavior Research Center 32 37 12 Lv=502
10/24-25  University of Arizona 34 38 20 Lv=371
California (54)

9/3-7 Political/Media Research 38 48 — LV=819
9/9-15 Field Poll 30 49 14 LV=624
9/10-13  Los Angeles Times 28 49 17 Rv=1,330
9/15-10/1 American Research Group 25 51 15 LV=400
10/3-5 Political/Media Research 32 52 9 Lv=811
10/3-7 Fieid Poll 30 51 7 LV=438
10/20-23 Los Angeles Times 28 47 20 RvV=1,110
Colorado (8)

8/21-9/1  Talmey-Drake 37 45 — RV=520
9/10-12  Mason-Dixon/PMR 41 48 — Lv=804
9/14-18  Ciruli Associates 39 486 — RV=451
9/15-10/1 American Research Group 31 46 11 LV=400
9/18-20  Political/Media Research 37 39 13 LvV=813
9/24-30  Talmey-Drake 25 44 18 Rv=517
10/20-23 Talmey-Drake 28 37 25 RV=400
10/21-24 Talmey-Drake 28 38 24 RV=400
10/22-25 Ciruli Associates 31 38 20 LV=405
10/22-25 Talmey-Drake 28 38 24  RV=400
10/23-26 Talmey-Drake 26 41 24 RV=400
Connecticut (8)

8/26-31  Quinnipiac College 33 53 — Rv=667
8/27-9/2  Hartford Courant/IS! 40 44 — Rv=513
9/15-10/1 American Research Group 36 44 10 LV=400
9/21-24  Quinnipiac College 32 46 22 RvV=592
9/26-27  Political/Media Research 28 46 7 Lv=425
9/29-10/5 Hartford Courant/IS) 33 47 9 RvV=519
10/12-15 Quinnipiac College 30 45 15 Rv=612
10/16-20 Hartford Courant/iS| 31 41 17 A=505
10/20-25 Quinnipiac College 29 41 22 LvV=630

Delaware (3)

9/13-17
9/14-16
9/14-17
9/15-10/1
10/22-23

Gordon S. Black Corp.
Political/Media Research
Gordon S. Black Corp.
American Research Group
Mason-Dixon/PMR

District of Columbia (3)

9/15-10/1
9/19-21
10/12-14

American Research Group
Political/Media Research
WRC-TV

Florida (25)

9/10-12
9/10-14
9/15-10/1
10/19-22
10/23-25

Mason-Dixon/PMR

CBS News/New York Times
American Research Group
Bendixen & Associates
Mason-Dixon/PMR

Georgia (13)

9/15-17
9/15-10/1
10/6-7
10/19-21
10/23-24

Hawaii (4)
8/21-25
9/15-10/1

Idaho (4)
9/15-10/1
9/25-27
9/30-10/3
10/4-8
10/19~-21
10/22-24

lllinois (22)
9/5-7
9/9-27
9/15-10/1
9/26-28
10/1-8
10/3-5
10/12-13
10/14-15
10/17-19
10/21-25

Indiana (12
8/30-9/2
9/6-8
9/15-10/1
9/24-27
10/4-7
10/18-19

lowa (7)
9/8-15
9/11-13
9/15-10/1
10/4-9
10/20-21

Mason-Dixon/PMR
American Research Group

Allanta Journal-Constitution
Atlanta Journal-Constitution

Mason-Dixon/PMR

Political/Media Research
American Research Group

American Research Group
Political/Media Research
Rich, Smith & Rich
Tarrance Group

Rich, Smith & Rich
Mason-Dixon/PMR

Political/Media Research
Sangamon State University
American Research Group
Market Shares Corporation
Richard Day Research
Market Shares Corporation
Market Shares Corporation
CBS News/New York Times
Market Shares Corporation
Univ. of lllinois-Chicago

)
Gordon S. Black Corp.

Political/Media Research
American Research Group
Iindiana Univ./Purdue Univ.
Gordon S. Black Corp.
Political/Media Research

Des Moines Register
Political/Media Research
American Research Group
Des Moines Register
Political/Media Research

Note: RV=registered voters, LV=likely voters, A=adults. Perot announced his candidacy October 1, 1992. ()=electoral votes.

Bush Clinton Perot Sample
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Lv=804
RV=785
LV=400
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LV=838

LvV=812
LV=400
LV=567
V=612
LV=800+

Lv=403
LV=400

LV=400
Lv=816
LV=604
RV=500
LV=608
Lv=807

Lv=817
LvV=523
LV=400
LV=1,000
Lv=914
RV=1,000
Lv=730
Rv=1,150
Lv=1,000
Rv=1,121

Rv=801
V=806
LV=400
RvV=825
RvV=803
LV=800+

LvV=814
Lv=827
Lv=400
Lv=823
LV=800+
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Bush Clinton Perot Sample Bush Clinton Perot Sample

Kansas (6) Montana (3)
9/15-10/1 American Research Group 35% 41% 11% Lv=400 9/15-10/1 American Research Group 44% 31% 14% Lv=400
9/20-23  Central Research 37 38 13 A=500 9/24-25  Political/Media Research 38 43 12 LvV=411
9/21-10/1 Market Research Institute 34 41 15 RV=835 10/1-7 University of Montana 28 39 10 LV=401
9/25-26  Political/Media Research 36 36 12 LV=425 10/12-15 Lee Enterprises 33 41 18 LV=808
10/12-21 Kansas City Star 32 37 14 RvV=800 10/16-19 Eastern Montana College 29 4 19 Lv=513
Kentucky (8) Nebraska (5)
9/9-15 Louisville Courier-Journal 33 43 13 Lv=584 9/1-3 Gallup 45 38 —— A=603
9/15-10/1 American Research Group 38 40 8 LV=400 9/13-14  Political/Media Research 46 41 — LvV=807
9/23-25  Mason-Dixon/PMR 36 41 8 LV=809 9/15-10/1 American Research Group 44 34 12 LV=400
10/20-22  Louisville Courier-Journal 32 48 14 Lv=614 10/6-8 Gallup/Omaha World Herald 43 27 10 RV=900
. 10/16-20 Mason-Dixon/PMR 39 35 14 Lv=800+
Louisiana (8) 10/20-22  Gallup/Omaha World Herald 38 29 17  RV=909
9/15-10/1 American Research Group 32 51 8 LV=400
9/21-22  Mason-Dixon/PMR 37 36 11 Lv=807 Nevada (4)
10/2-8 American Research Group 37 42 11 LV=800 8/31-9/2  Political/Media Research 485 39 — LV=800
10/3-11 Southeastern Louisiana Univ. 36 40 6 RvV=772 9/9-13 Univ. of New Hampshire 33 44 — RV=434
10/23-24 Mason-Dixon/PMR 36 41 11 Lv=814 9/15-10/1 American Research Group 42 32 15 LV=400
. 9/25-26  Political/Media Research 34 36 16 LV=408
Maine (4) 10/21-23  Mason-Dixon/PMR 30 35 27 V=413
9/15-10/1 American Research Group 36 40 12 LV=400
9/26-29  Portland Press Herald 26 43 7 A=800 New Hampshire (4)
9/28-29  Political/Media Research 30 44 11 LV=416 9/15-10/1 American Research Group 41 41 10 LV=400
10/17-20  Portland Press Herald 21 40 14 RvV=800 9/22-27  University of New Hampshire 28 46 10 Rv=645
10/2-8 American Research Group 37 42 11 LvV=800
Maryland (10) _ N 10/19-21  American Research Group 33 46 13 LV=600
8/28-30  Mason-Dixon Opinion Res. 36 41 12 V=802
9/15-10/1 American Research Group 24 40 283 LV=400 New Jersey (15)
10/1-4 Mason-Dixon/PMR 34 50 6 LV=809 9/8-16 The Record Poll 30 37 21 LV=656
10/20-24 George Washington Univ. 31 48 15 LV=403 9/9-15 Star-Ledger/Eagleton Poll 36 46 11 RV=669
10/22-23 Mason-Dixon/PMR 33 44 15 Lv=817 9/15-10/1 American Research Group 33 38 17 LV=400
9/22-23  Political/Media Research 31 43 11 V=823
Massachusetts (12) 10/2-4  Asbury Park Press 30 46 6 LV=696
9/15-10/1 American Research Group 25 54 13 LV=400 10/16-22  Star-Ledger/Eagleton Poll 31 44 17 V=801
9/21-22 Political/Media Research 23 47 16 LV=407 10/20-22 The Record Poli 35 43 16 V=779
Michigan (18) New Mexico (5)
9/15-10/1 American Research Group 31 39 18 LV=400 9/8-11 Research & Polling 33 44 RV=917
9/23-24 Political/Media Research 34 43 13 LV=416 9/15-10/1 American Research Group 31 43 15 LV=400
9/25-30  Mitchell Research 2r 49 9 Lv=603 9/26-27  Political/Media Research 30 38 13 Lv=415
10/1-2 Schulman, Ronca, Bucuvalas 33 46 10 Lv=606 10/13-16 Research & Polling 30 42 9 RV=925
10/3-7  Detroit Free Press 3t 50 8 Lv=627 10/21-22  Mason-Dixon/PMR 28 40 20 LV=411
10/20-21 Wayne State University 31 41 19 LV=625
10/22-26  WNEM TV 5 31 30 17 Rv=1,053 New York (33)

| 9/7-9 Political/Media Research 25 49 14 Lv=835
Minnesota (10) 9/15-10/1 American Research Group 23 55 12 LV=500
8/27-9/1  Star TribunefWCCO-TV 3% 56— Lv=1,004 9/24,28-29 Marist Institute 35 52 10  Lv=583
9/15-16 Political/Media Research 33 44 12 V=802 10/3;4 Political/Media Research 31 52 8 V=827
9/15-10/1 American Research Group 31 51 12 LvV=400 10/9-11  Gordon S. Black Corp. 28 59 7 LV=1.456
10/2-6 Star-TribunefWCCO-TV 27 53 13 LvV=830 10/16-20 Zogby Group 20 50 14 RV=522
10/3-6 Political/Media Research 34 46 9 Lv=805 10/23-25 @Gordon S. Black Corp, 25 50 15 LV=1636
10/21-22 Mason-Dixon/PMR 31 40 18 LV=802 10/24-26  New York Times 28 45 15 RV= 1"21 3
Missouri (11) 10/25-26 Marist Institute 26 48 14 Lv=657
8/29-9/3  Hickman-Brown 39 52 — LV=800 North Carolina (14)

9/12-16  University of Missouri 28 49— RV=500 8/28-9/3  Southern Opinion Research 32 43 —  RV=325
9/14-17 Political/Media Research 33 39 14 Lv=817 9/15-10/1 American Research Group 33 39 18 LV=400
9/15-10/1 American Research Group 40 41 8 LV=400 9/27-10/1 Independent Opinion Res. 35 48 7  RV=609
9/21-10/1 Market Research Institute 32 45 13 RV=800 10/2-4 Mason-Dixon Opinion Res. 38 44 1 V=813
10/12-21 Kansas City Star 24 48 13 RV=800 10/26-27 Mason-Dixon/PMR 38 39 15 Lv=818
10/19-20 Prell Organization 25 42 16 Lv=510

10/19-22  Univ. of Missouri-St. Louis 33 46 18 Lv=505 North Dakota (3)

. 9/8-9 University of North Dakota 39 39 — Lv=504
Mississippi (7) 9/14-17  Moorhead State University 41 37 2 LV=677
9/10-11 ~ Mason-Dixon/PMR 39 37 11 Lv=821 9/15-10/1 American Research Group 46 36 8  LV=400
9/15-10/1 American Research Group 36 43 7 LV=400 9/24-25  Political/Media Research 34 35 12 LV=410

10/6-7 University of North Dakota 37 37 10 Lv=502
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Ohio (21)

9/4-5 Political/Media Research
9/15-10/1 American Research Group
9/28-10/1 Columbus Dispatch
10/3-6 University of Cincinnati
10/3-7 University of Akron

10/5-7 Gordon S. Black Corp.
10/16-25 University of Cincinnati
10/20-24  University of Akron

Oklahoma (8)

9/15-10/1 American Research Group
9/17-18  Mason-Dixon Opinion Res.
9/29-30  Thomas Kielhorn Associates
10/6-7 Johnson Market Research
10/16-23 Cole, Hargrave, Snodgrass
10/21-23  Mason-Dixon/PMR

10/22-26 Thomas Kielhorn Associates

Oregon (7)

9/9-11 Bardsley & Neidbart
9/15-10/1 American Research Group
9/28-29  Political/Media Research
9/28-10/4" Griggs-Anderson Research
9/30-10/4 TH Research

10/23-25 TH Research

10/25-26 Political/Media Research

Pennsylvania (23)

9/15-10/1 American Research Group
9/17-19  Political/Media Research
9/24-27  Cromer Group

10/3-6 Millersville University
10/8-11  Polls inc.

10/8-11  Pittsburgh Post-Gazette
10/12-13  Frank N. Magid
10/19-21  Duquesne University
10/22-25  Pittsburgh Post-Gazette
10/25 Mansfield University

Rhode Island (4)

9/15-10/1 American Research Group
9/20-23  Brown University

9/22-23  Political/Media Research
10/8-11  Fleming & Associates
10/23-25 Fleming & Associates

South Carolina (8)

9/15-10/1 American Research Group
9/18-20  Mason-Dixon/PMR
9/26-29  KPC Research

10/19-22  Greenville News

10/22-23 Mason-Dixon/PMR

South Dakota (3)

9/15-10/1 American Research Group
9/25-26  Political/Media Research
10/5-9 Hein Research

10/21-22 Mason-Dixon/PMR

Tennessee (11)

8/27-29  Mason-Dixon Opinion Res.
9/16-10/1 American Research Group
10/2-4 Mason-Dixon Opinion Res.
10/7-12  University of Tennessee

Bush Clinton Perot Sample
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Lv=600
LV=601
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RvV=781
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RV=1,032
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LV=403
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RvV=466
RvV=800
Lv=814

LV=400
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RvV=508
Lv=819

Lv=814
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V=812
Rv=802

Bush Clinton Perot Sample

Texas (32)

8/30-9/3  Blum & Weprin Associates 30% 29% 30%
9/156-10/1 American Research Group 33 29 23
10/1-9 Harte-Hanks Communications 35 35 17

10/3-5 Mason-Dixon/PMR 40 35 14
10/5-7 CBS News/New York Times 44 39 12
10/18-22 Belden & Russonello 34 36 23
10/19-22 Bium & Weprin Associates 38 36 20
10/20-22  University of Houston 31 39 15
Utah (5)

8/31-9/4  Deseret News 48 31 —
9/15-10/1 American Research Group 48 36 7
9/28-29 Political/Media Research 36 24 22
9/29-30  Dan Jones 44 28 13
Vermont (3)

9/15-10/1 American Research Group 26 50 9
9/16-18 Political/Media Research 30 39 12
10/16-20 Mason-Dixon/PMR 29 38 16
10/20-22 Macro International 26 43 16
Virginia (13)

9/12-13  Mason-Dixon/PMR 39 36 11

9/15-10/1 American Research Group 41 39 10
9/23-29  Virginia Commonwealth Univ. 39 33 11
10/16-18 Mason-Dixon Opinion Res. 41 40 10

Washington (11)

8/24-9/3  Tacoma News Tribune 30 49 —
9/8-9 Political/Media Research 34 43 15
9/15-10/1 American Research Group 24 49 20
9/19-21 Elway Research 25 31 4
9/24-25  Fairbank, Maullin 28 44 8
9/28 GMA Research 29 46 11
9/28-29  Greenberg-Lake 28 49 14
10/9-11 Evans-McDonough Co. 34 46 Ih
10/12-16 Tacoma Morning News Trib. 28 48 14
10/24-25 Political/Media Research 29 41 23

West Virginia (5)

9/15-10/1 American Research Group 39 43 8
9/28-10/1 Charleston Gazette 29 50 5
10/19-20 Political/Media Research 26 49 15

Wisconsin (11)
8/29-30  Market Shares Corporation 33 45 —

8/31-9/2  Political/Media Research 39 51 —
9/9-10 Milwaukee Journal 42 49 —
9/14-16  University of Wisconsin 32 41 -
9/15-10/1 American Research Group 36 38 15
9/24-28  St. Norbert College 36 43 9
10/16-17 Mason-Dixon/PMR 31 43 11
10/23-24 Milwaukee Sentinel 27 35 20
Wyoming (3)

9/15-10/1 American Research Group 38 31 15
9/26-27  Political/Media Research 34 28 23
10/23-24 Mason-Dixon/PMR 35 32 23
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